Driving BottomLine Results
T he Costly Impact
of Turnover

Building the business case for frequent conversations to help
drive engagement and performance while increasing retention.
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A financial risk of up to $6.8 million
per year
According to recent LinkedIn surveys, the professional
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Using StandOut Check-Ins, team leaders were able to
quickly gain insights into each employee’s priorities and

25%
reduction
in turnover

how the employee was feeling about work week by week.
Team leaders now had the opportunity to get ahead of
possible concerns and provide frequent coaching. This
simple ritual kept their teams focused on the work at
hand, driving bottom-line results through improved
engagement

and
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substantial cost savings by reducing turnover.

Learn how to turn talent into performance. Visit tmbc.com.
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